& MIZmia

Investment & Forecast Report on China
Automobile Products Industry, the Year
of 2024-2028

iR B G BEH







REEZR

CHAPTER 1 OVERVIEW OF AUTOMOTIVE SUPPLIES

1.1 Definition and classification of automotive supplies

1.1.1 The concept of automotive supplies

1.1.2 Definition and classification of automotive electronics

1.1.3 The concept and classification of car care

1.2 Introductions of automotive electronics and electrical products

1.2.1 Classification of vehicle navigation systems

1.2.2 Main types of vehicle radio communication devices

1.2.3 Types of car anti-theft devices

1.2.4 Features of car refrigerators

1.3 Other automotive supplies

1.3.1 Functions of automotive insulation explosion-proof membranes
1.3.2 Types of car waxs

1.3.3 Categories of gasoline additives

1.3.4 Layout principles and purchase scheme of car accessories
CHAPTER 2 ANALYSIS OF AUTOMOTIVE SUPPLIES MARKET BETWEEN
2011 AND 2013

2.1 Overview of Chinese automotive supplies industry between 2011 and
2013

2.1.1 Characteristics of the domestic automotive supplies market

2.1.2 Consumption characteristics of Chinese automotive supplies industry
2.1.3 Sales channels of automotive supplies market

2.1.4 China’ s automotive supplies stores have sprung up everywhere
2.2 Review of China’ s automotive supplies market between 2011 and 2013

2.2.1 Many new automotive supplies were found in market in 2011



2.2.2 Development characteristics of China’ s automotive supplies market in
2012

2.2.3 Analysis of China’ s automotive supplies market in the first half of 2013
2.3 Analysis of Chinese automotive supplies market between 2011 and 2013
2.3.1 Overall profile of Chinese automotive supplies market in 2011

2.3.2 Development characteristics of China’ s automotive supplies industry
in 2011

2.3.3 China’" s automotive supplies industry was taking shape in 2011

2.3.4 Difficulties of China’ s automotive supplies industry in 2011

2.3.5 Development Overview of China’ s automotive supplies market in 2012
2.3.5 Development of China’ s automotive supplies market in the first half of
2013

2.4 Development of parts of automotive supplies market between 2011 and
2013

2.4.1 The overall profile of the Yangtze River Delta automotive supplies
market

2.4.2 Summary of Zhejiang automotive supplies industry

2.4.3 Prospects of Henan automotive supplies market can be expected

2.4.4 Anhui implemented China’ s first local automotive supplies safety
standards

2.4.5 Development advantages and potential of Beijing automotive supplies
market

2.4.6 Guangzhou automotive supplies industry need to achieve the second
take-off

2.4.7 Development analysis of Qingdao automotive supplies market

2.5 Analysis of automotive supplies brands development between 2011 and

2013



2.5.1 Brands and linkage analysis of automotive supplies

2.5.2 Automotive supplies brand building status be viewed from the
perspective of “cottage”

2.5.3 Chinese automotive supplies industry need to cultivate strong brands
2.5.4 Case analysis of automotive supplies brands

2.6 Oniline operating conditions of automotive supplies from 2011 to 2013
2.6.1 Advantages and disadvantages of automotive supplies online
marketing

2.6.2 Automotive supplies online stores accelerated development

2.6.3 Problems of China’ s automotive supplies online trading

2.6.4 Strategies of building premium brands of automotive supplies online
shops

2.7 Development of automotive supplies distributors from 2011 to 2013
2.7.1 The importance of distributors in the automotive supplies market
development

2.7.2 Product selection of automotive supplies distributors

2.7.3 Challenges and strategies of automotive supplies dealers in terminal
building

2.7.4 Operational advantages and marketing plans of automotive supplies 4S
shop

2.7.5 Future development direction of automotive supplies distributors

2.8 Problems and countermeasures of Chinese automotive supplies industry
2.8.1 The main problems of China’ s automotive industry supplies

2.8.2 Challenges of domestic automotive supplies cities

2.8.3 Suggestions of China’ s automotive supplies industry

2.8.4 Automotive supplies marketing should transfer to differentiated

marketing



2.8.5 Reasons and measures of automotive supplies price competition

2.8.6 Advertising strategies of automotive supplies

CHAPTER 3 DEVELOPMENT OF AUTOMOTIVE ELECTRONICS FROM 2011
TO 2013

3.1 Overview of China’ s auto electronics market

3.1.1 Review of China’ s automotive electronics industry

3.1.2 Characteristics of China’ s automotive electronics market

3.1.3 China’ s automotive electronics industry into the period of prosperity
3.1.4 Comparative advantage of China’ s automotive electronics industry
3.2 Operating conditions of China’ s automotive electronics market from
2011 to 2013

3.2.1 Overview of China' s automotive electronics market size in 2011

3.2.2 Estabilishment of China' s automotive electronics industry alliance in
2011

3.2.3 Development status of China’ s automotive electronics market in 2011
3.2.4 Development status of China’ s automotive electronics market in 2012
3.2.5 Development status of China’ s automotive electronics market in the
first half of 2013

3.3 Competitive analysis of automotive electronics market from 2011 to 2013
3.3.1 The basic pattern of China' s automotive electronics market

3.3.2 Competition status of China’ s automotive electronics market

3.3.3 Related manufacturers accelerated the layout of automotive electronics
industry

3.3.4 Appliance enterprises competing to enter the field of automotive
electronics

3.3.5 Strategies for local automotive electronics to adapt to international

competition



3.4 Development problems of automotive electronics market

3.4.1 Challenges of China" s automotive electronics market

3.4.2 Factors restricting the development of China’ s automotive electronics
industry

3.4.3 Independent innovation capability of local automotive electronics
enterprises needs to be strengthened

3.4.4 Main problems of China’ s automotive electronics industry

3.4.5 Three major resistance of China’ s automotive electronics industry

3.5 Development strategies and recommendations of China’ s automotive
electronics market

3.5.1 Development and expansion countermeasures of China’ s automotive
electronics industry

3.5.2 Strategies to promote the development of China’ s automotive
electronics industry

3.5.3 China’ s automotive electronics market need to be rational distribution
3.5.4 Building local automotive electronics industry chain need to strengthen
cooperation

3.5.5 The construction of automotive electronic industry chain under the
trend of globalization

3.5.6 The idea of China’ s automotive electronics industry special planning
CHAPTER 4 DEVELOPMENT ANALYSIS OF AUTOMOTIVE ELECTRONICS
AND ELECTRICAL PRODUCTS FROM 2011 TO 2013

4.1 Car Audio

4.1.1 The domestic car audio market structure and multi-brand strategy
4.1.2 The rapid development of China’ s car audio industry in 2011

4.1.3 China" s car audio market into the era of the brand in 2011

4.1.4 Development status of China’ s car audio industry in 2012



4.1.5 Development status of China’ s car audio industry in the first half of
2013

4.1.6 China’ s car audio after-market has huge growth potential

4.1.7 Weakness and countermeasures of China’ s car audio industry

4.2 Car navigation system

4.2.1 Overview of car navigation system application technology

4.2.2 Overview of China’ s car navigation market in 2011

4.2.3 Overview of China’ s car navigation market in 2012

4.2.4 Overview of China’ s car navigation market in the first half of 2013
4.2.5 Demand and the development direction of China’ s car navigation
market

4.2.6 Development forecast of global automotive navigation market in 2013
4.3 Car DVD

4.3.1 Development environment analysis of China’ s car DVD industry
4.3.2 Review of China’" s car DVD market

4.3.3 Analysis of the problems to make car DVD universal

4.3.4 Factors promoting the development of car DVD market

44 Car TV

4.4.1 China' s car TV market is growing

4.4.2 The SWOT analysis of car TV

4.4.3 Car TV commercial development is not yet mature

4.4.4 Operating strategies of car TV

4.5 Automobile air-conditioning

4.5.1 Technology progress of foreign and domestic automobile air-
conditioning

4.5.2 Overview of China" s automobile air-conditioning industry

4.5.3 Development status of China’ s automobile air-conditioning industry



4.5.4 The new trend of China’ s automotive air conditioning market

4.6 car refrigerator

4.6.1 The main types and characteristics of Car refrigerator

4.6.2 Summary of Chinese car refrigerator market

4.6.3 China’ s car refrigerator market has a broad space for development
4.6.4 Car refrigerator shortcomings to be improved

CHAPTER 5 DEVELOPMENT OF AUTOMOTIVE SAFETY SUPPLIES FROM
2011 TO 2013

5.1 Development of the automotive safety system industry

5.1.1 Summary of automotive safety systems and technology

5.1.2 Comparison of Chinese and foreign automobile safety standards
5.1.3 Automotive safety impact on the domestic automobile companies
5.1.4 Progress of China’ s new automotive safety technologies

5.1.5 Development of automotive safety systems to protect pedestrians
5.1.6 New trends of automotive safety systems

5.2 Car anti-theft device

5.2.1 Car theft is a serious problem

5.2.2 Development and application of car anti-theft device

5.2.3 Market Situation of car anti-theft device

5.2.4 Brand demand situation of China’ s car anti-theft device

5.2.5 Car anti-theft device market trends

5.3 Car reversing radar

5.3.1 Development of car reversing radar products

5.3.2 The overall situation of China’ s car reversing radar market

5.3.3 Domestic car reversing radar sales model

5.3.4 Factors promoting the rapid development of reversing radar indusrty

5.3.5 Problems and countermeasures of reversing radar enterprises



5.4 Automobile airbag

5.4.1 History of foreign automobile airbag

5.4.2 Development of automobile airbag sensor technology

5.4.3 Analysis of China' s airbag market structure

5.4.4 Analysis of the problems in automobile airbag

5.5 Automotive insulation explosion-proof membranes

5.5.1 Overview of China’ s automotive explosion-proof membranes market
5.5.2 Analysis of China’ s automotive explosion-proof membranes industry
in 2011

5.5.3 Summary of China’ s automotive explosion-proof membranes industry
in 2012

5.5.4 Development of China’ s automotive explosion-proof membranes
industry in the first half of 2013

5.5.5 Market distribution channels of China' s automotive explosion-proof
membranes market

5.5.6 The domestic automotive heat insulation membranes market need to
be further standardized

5.6 Problems of China’ s automotive safety system

5.6.1 Misuse of automotive safety systems

5.6.2 The gap between China’ s and foreign automotive safety systems
5.6.3 Traffic accident database need to be established for China’ s
automotive safety technology R & D

CHAPTER 6 DEVELOPMENT OF CAR CARE PRODUCTS BETWEEN 2011
AND 2013

6.1 Development of car care product industry from 2011 to 2013

6.1.1 Overview of car maintenance industry

6.1.2 Overview of China’ s car care products market



6.1.3 Development status of China’ s car care products market

6.1.4 Characteristics of car care consumer market in 2011

6.1.5 Development situation of car care product market in 2012

6.1.6 Development situation of car care product market in the first half of
2013

6.1.7 Car care market in urgent need of environmentally friendly products
6.1.8 The main problems affecting the car care market development

6.2 Analysis of automotive lubricants market from 2011 to 2013

6.2.1 Chinese lubricant market and consumer characteristics

6.2.2 Domestic lubricant market situation in 2011

6.2.3 Development of China’ s lubricant industry in 2012

6.2.4 Analysis of China’ s lubricant market in the first half of 2013

6.2.5 The development of automobile industry makes high-end lubricant
market

6.3 Brief introduction of gasoline additive products

6.3.1 The role of gasoline additives

6.3.2 Main Products of domestic gasoline additives

6.3.3 China’ s gasoline antiknock additives were favored in the market
6.3.4 There are many problems in the gasoline additives market

6.4 Introduction of car paint protection products

6.4.1 Car coating upgrading car beauty and maintenance technology
6.4.2 Automotive nano-coating technology progress

6.4.3 Development status of Qingdao car wax market

CHAPTER 7 THE DEVELOPMENT OF AUTOMOBILE ACCESSORY INDUSTRY
FROM 2011 TO 2013

7.1 Overview of automotive accessory industry from 2011 to 2013

7.1.1 Main Products in the automobile accessory market



7.1.2 Development of China’ s automobile accessory industry in 2011
7.1.3 Development of China’ s automobile accessory industry in 2012
7.1.4 Development of China’ s automobile accessory industry in the first half
of 2013

7.1.5 Analysisi of automotive accessories consumer preference

7.1.6 The increasing popularity of cartoon decoration in automobile
accessory market

7.1.7 Analysis of environmentally friendly automotive accessories market
7.2 Analysis of automotive accessories of different materials

7.2.1 R & D status of synthetic leather of automotive accessories

7.2.2 Development of automotive interior textiles industry

7.2.3 Characteristics and advantages of flocked fabric of automotive interior
materials

7.3 Development of car perfume market from 2011 to 2013

7.3.1 Classification of car perfume

7.3.2 Development of China’ s car perfume market

7.3.3 Car perfume market regulation is still blank

7.3.4 Analysis of the causes of car perfume market governance difficulties
7.3.5 Characteristics of Guangdong car perfume market

7.4 Problems of automotive accessories industry

7.4.1 Inferior accessories are health hazards

7.4.2 Automotive interior fabric market needs innovation

7.4.3 Automotive accessories market need purification

7.4.4 Automotive accessories enterprises are looking forward to industry
standard

CHAPTER 8 DEVELOPMENT OF AUTOMOTIVE SUPPLIES KEY
ENTERPRISES FROM 2011 TO 2013



8.1 Launch Tech Co., Ltd.

8.1.1 Company profile

8.1.2 Launch Tech was aproved and listed on the main board in 2011
8.1.3 Operating status of Launch Tech Co., Ltd. from Jan. to Dec. 2011
8.1.4 Operating status of Launch Tech Co., Ltd. from Jan. to Dec. 2012
8.1.5 Operating status of Launch Tech Co., Ltd. from Jan. to Jun. 2013
8.1.6 Launch Tech expanded automobile personal diagnostics business
8.2 Shenzhen Seg Co., Ltd.

8.2.1 Company profile

8.2.2 Operating status of Shenzhen Seg Co., Ltd. from Jan. to Dec. 2011
8.2.3 Operating status of Shenzhen Seg Co., Ltd. from Jan. to Dec. 2012
8.2.4 Operating status of Shenzhen Seg Co., Ltd.from Jan. to Jun. 2013
8.3 Qiming Information Technology Co., Ltd.

8.3.1 Company profile

8.3.2 Operating status of QMXX from Jan. to Dec. 2011

8.3.3 Qiming Information cooperated with Mitsubishi Electric in the
Automotive Electronics Projects in 2011

8.3.4 Operating status of QMXX from Jan. to Dec. 2012

8.3.5 Operating status of QMXX from Jan. to Jun. 2013

8.4 Navinfo Co., Ltd.

8.4.1 Company profile

8.4.2 Analysis of Navinfo core competitiveness

8.4.3 Operating status of Navinfo from Jan. to Dec. 2011

8.4.4 Navinfo reached a cooperation with Nuance in the end of 2011
8.4.5 Operating status of Navinfo from Jan. to Dec. 2012

8.4.6 Navinfo further expanded the navigation map features in 2012

8.4.7 Operating status of Navinfo from Jan. to Jun. 2013



8.5 Shenzhen Hangsheng Electronics Co., Ltd.

8.5.1 Company profile

8.5.2 Hangsheng Electronics and Intel built innovation center in 2011
8.5.3 Development goals of Hangsheng Electronics

8.5.4 Technology development ideas of Hangsheng Electronics

8.6 Introductions of other enterprises

8.6.1 Foryou Group Co., Ltd.

8.6.2 Shenzhen Huagiang Industry Co., Ltd.

8.6.3 Zhaoqging Shendun Electron Technology Co., Ltd.

8.6.4 HCHB Automotive Electronics Co., Ltd.

CHAPTER 9 CICONSULTING’ S ANALYSIS OF PROSPECTS AND TRENDS
OF AUTOMOTIVE SUPPLIES INDUSTRY

9.1 Prospects of China' s automotive supplies industry

9.1.1 Hopful prospect of China’ s automotive supplies industry

9.1.2 Prediction of China’" s automotive supplies industry scale in 2015
9.1.3 Regional distribution of China’ s automotive supplies market

9.1.4 Production and sales development direction of automotive supplies
industry

9.1.5 Development trends of automotive supplies enterprises

9.2 Forecast of automotive main supplies products market prospect

9.2.1 Outlook of China" s automotive electronics market

9.2.2 China’ s automotive electronics industry will usher in the golden period
9.2.3 China’ s car navigation systems have a broad market

9.2.4 China’ s Car TV industry has great potential

9.2.5 Security system will become the mainstream of automotive supplies

market



ERER

List of Figures:

Chart Price comparison of different types of anti-theft devices

Chart China' s automotive electronics market size and growth rate

Chart China' s automotive electronics market application structure

Chart Comparison of labors’ weekly wages in China and other countries
Chart China' s automotive electronics that have large market prospects
Chart Sales conditions of China’ s car GPS navigation products from 2005 to
2010

Chart Growth condition of China’ s car GPS navigation manufacturers from
2005 to 2010

Chart Cumulative shipments of China’ s factory automotive navigation
system between 1 and 4 quarter of 2011

Chart Shipments and forecast growth rate of global automotive navigation
system from 2007 to 2013

Chart Emergency call system market share and forecast in North America,
Europe and Japan from 2004 to 2013

Chart Car DVD brand hierarchies and competitive strategies

Chart Global market share of the major manufacturers of automotive air
conditioning in 2010 (by shipments)

Chart Types of automotive anti-theft device use ratio

Chart Purchase price distribution of China’ s anti-theft device market
Chart Key enterprise brand share in China’ s anti-theft device after sale
market

Chart Reasons of consumers chooseing anti-theft devices distributors’

brands



Chart Main supply channels of anti-theft device distributors

Chart Dynamic response comprison between traditional Poly-MEMS devices
and overdamped HARMEMS

Chart Main competitive products of China’ s gasoline additives

Charts Consumers’ material preferences of automotive interior decoration
Charts Consumers’ color preferences of automotive interior decoration
Charts Consumers’ brand preferences of automotive interior decoration
around 100000 yuan

Chart Comprehensive income statement of Launch Tech Co., Ltd. from Jan. to
Dec. 2012

Chart Principal operations by segments of Launch Tech Co., Ltd. from Jan. to
Dec. 2012

Chart Principal operations by regions of Launch Tech Co., Ltd. from Jan. to
Dec. 2012

Chart Comprehensive income statement of Launch Tech Co., Ltd. from Jan. to
Jun. 2013

Chart Principal operations by segments of Launch Tech Co., Ltd. from Jan. to
Jun. 2013

Chart Key financial data of Shenzhen Seg Co., Ltd. from Jan. to Dec. 2011
Chart Extraordinary items and corresponding amounts of Shenzhen Seg Co.,
Ltd. from Jan. to Dec. 2011

Chart Key Accounting Data of Shenzhen Seg Co., Ltd. between 2009 and
2011

Chart Key financial indicators of Shenzhen Seg Co., Ltd. between 2009 and
2011

Chart Principal operations of Shenzhen Seg Co., Ltd. by segment and product
in 2011



Chart Principal operations of Shenzhen Seg Co., Ltd. by Regions in 2011
Chart Key financial data of Shenzhen Seg Co., Ltd. from Jan. to Dec. 2012
Chart Extraordinary items and corresponding amounts of Shenzhen Seg Co.,
Ltd. from Jan. to Dec. 2012

Chart Key Accounting data and financial indicators of Shenzhen Seg Co., Ltd.
from 2010 to 2012

Chart Principal operations of Shenzhen Seg Co., Ltd. by segment and product
in 2012

Chart Principal operations of Shenzhen Seg Co., Ltd. by Regions in 2012
Chart Key Accounting data and financial indicators of Shenzhen Seg Co., Ltd.
from Jan. to Jun. 2013

Chart Extraordinary items and corresponding amounts of Shenzhen Seg Co.,
Ltd. from Jan. to Jun. 2013

Chart Key financial data of QMXX from Jan. to Dec. 2011

Chart Extraordinary items and corresponding amounts of QMXX from Jan. to
Dec. 2011

Chart Key Accounting Data of QMXX between 2009 and 2011

Chart Key financial indicators of QMXX between 2009 and 2011

Chart Principal operations of QMXX by segment and product in 2011

Chart Principal operations of QMXX by Regions in 2011

Chart Extraordinary items and corresponding amounts of QMXX from 2010
to 2012

Chart Key Accounting Data of QMXX between 2010 and 2012

Chart Key financial indicators of QMXX between 2010 and 2012

Chart Principal operations of QMXX by segment and product in 2012

Chart Principal operations of QMXX by Regions in 2012

Chart Key Accounting data and financial indicators of QMXX from Jan. to Jun.



2013

Chart Extraordinary items and corresponding amounts of QMXX from Jan. to
Jun. 2013

Chart Principal operations of QMXX by segment and product from Jan. to
Jun. 2013

Chart Principal operations of QMXX by Regions from Jan. to Jun. 2013
Chart Extraordinary items and corresponding amounts of Navinfo from Jan.
to Dec. 2011

Chart Key Accounting Data of Navinfo between 2009 and 2011

Chart Key financial indicators of Navinfo between 2009 and 2011

Chart Principal operations of Navinfo by segment and product in 2011
Chart Extraordinary items and corresponding amounts of Navinfo from 2010
to 2012

Chart Key Accounting Data of Navinfo between 2010 and 2012

Chart Key financial indicators of Navinfo between 2010 and 2012

Chart Principal operations of Navinfo by segment and product in 2012
Chart Key Accounting data and financial indicators of Navinfo from Jan. to
Jun. 2013

Chart Extraordinary items and corresponding amounts of Navinfo from Jan.
to Jun. 2013

Chart Regional distribution and radiation pattern of national automotive

supplies markets



LEJEN

NP EARNBIRATT 2002 FERYIKZ , RHERSTHFWARS
el E IR AT, TS5k, BlI—BEREE" I , SETFRR. =l
Mk, BN RS SRS, RIEERNIE—RBEERENFIHRE S
, XRAGETFIMEESFIRRIRSHIT AT, MBFSEX , BRI
LRI ERSANN— AR RERRREG R | WAl , BB
R, REWRIEE. TENRTHRI— MU= IR &R,

TE5k , FNIBPRFEEIRGBERAREZ TS HAREEBIFINME. 1§17,
tR5AR. Tlkine. FEQFE. KEQRMSRRELANTANRRME T IAT~
RS, MBEREEEREFRIRARRSS | FHEREFPRTZIAA | £S5k
7 BRIV RS BT Al R RS | thBIEE 2 et BT HE AR
TR RIFESA.

NMHPRMERDBRASIESSERSEICHEEGS | RE T "TEZK , =ik
ZRRE AR | IR "EaE. Mk, fetd. EERILRRER ) RS
EHBMEGERY TIRRALE" | IR SN EE LT 2R 1 A RE R
X RER TR | 3"k, R, EE=4—N"EXARRE ; €l
FRHIGEICERIRE BETHRME , BEEIETENE NREAREL | 5.

NI PIRERIERDBERATLIREN AV AR ER | LIk +iEFi" 5
RSIED , L& +&IR" ARGSEL | EZAFEREZWAIF AR EIERST
1, FRFERKS FRAEISRITIRE SR RIRSE.



	Automobile Products
	封面
	内容简介
	报告目录
	图表目录
	公司简介


